A PROVEN MODEL FOR BUILDING
CHARACTER & CONNECTION

Our society demands a lot of teens these days. They encounter the pressures of school
and social groups all too soon and must make mature decisions with limited life
experience. For decades BBYO has offered an experience that builds the character
and confidence of its participants, preparing them to take on life’s challenges with

the support of a community and a personalized value system.

AZA and BBG, BBYO’s chapter membership structure, offer a time-tested model for
leadership development. Teens are given real responsibilities and develop leadership
skills that relate to their everyday lives. By practicing public speaking, program planning,
community organizing and managing people, BBYO teens gain skills that not only
make them more confident and capable of navigating the challenging teen years, but
also prepare them to make positive contributions to the world around them as adults.

With approximately half of North America’s 350,000 Jewish teens having little or no
connection to Jewish life, the potential for reaching the teen population is significant,
and the need is critical. During its first six years as an independent organization, BBYO
doubled in size, reaching 26,000 Jewish teens by the beginning of the 2009 school year.
With the support of its friends and alumni, BBYO will seek to again double its number
of teen participants over the next several years while offering deep, meaningful
experiences that create a permanent connection to the Jewish community.

A UNIQUE, SUCCESSFUL APPROACH

We offer teens many ideological
perspectives from across the spectrum
of Jewish thought, allowing them to form

In its teen-led environment, BBYOers and take pride in their own beliefs.

pursue their programming ideas and
challenge themselves, learning from both
their successes and their failures. The organization welcomes all Jewish
teens, ranging from the observant to
those with little or no Jewish knowledge.
This diverse environment enriches the
Jewish questions and journeys of all of
our participants.

Traveling, community service and career
development are all part of the broad
menu of activity choices. BBYO conducts
ongoing research to keep its finger on the

pulse of teen trends, so we’ll know what
teens want and can cater programs to
those interests.

We are not bound by anyone’s politics,
core values, facilities or budgets. We
control our own destiny, which we

often put in the hands of our teens.

WE MAKE IT OUR BUSINESS

TO UNDERSTAND TEENS

68 percent of 13- to 18-year-old teens say
religion and faith are important to them,
but 92 percent of these teens want a better
connection, and 52 percent are looking
for less conventional ways to connect.”
BBYO offers innovative and creative

ways for teens to explore their Judaism.

58 percent of 14- to 34-year-olds say that
they have volunteered in the past month.**
Community service is a keystone of BBYO

programming.

30 percent of young people want to own
their own business and, for 41 percent,
owning their own business is an important
life expectation.** BEY O provides teens
with entrepreneurial and leadership skills
and offers a special career-focused summer

experience.

Student travel is the fastest-growing seg-
ment of the group travel industry,

with 61 percent of 12- to 18-year-olds
taking a group trip without their parents
in 2006.*** Teens can travel the world
with BBYO, experiencing new cultures and

communities through a Jewish lens.

41 percent of teens said that they met
somebody new online in the past month.**
BBYO offers a dynamic online social net-

work, www.b-linked.org.

We hire high-performing professionals,
and we support their development while
holding them accountable for great
achievements.

From chapter advisors who interact week-
to-week with teen leaders, to BBYO alumni
who advocate locally for the program,
BBYO'’s adult volunteers help to maintain
robust local BBYO programs.

BBYO develops strategic partnerships with
both secular and Jewish organizations.
These partnerships bring valuable content to
our programs, help us to reach new groups
of teens and add value to the BBYO brand.

*Teenage Research Unlimited/BBYO, 2006 | **Intelligence Group Trend School, 7/25/07
***Student and Youth Travel Research Institute, Michigan State University, 2/7/07

The Jim Joseph Foundation is investing in
BBYO because we’re confident that its
professionals are poised to make a significant
impact on the Jewish future.

—DR. CHIP EDELSBERG, EXECUTIVE DIRECTOR,
JIM JOSEPH FOUNDATION

ab ‘(\}}}
cg TAKE SHAPE

>

(JMERE YOUNG Ly

2020 K Street, NW
7th Floor
Washington, DC 20006

Tel: 202.857.6580

more jewish teens,
more meaningful
jewish experiences

A PROMISE TO OUR FUTURE

BBYO has inspired me, teaching
me not only how to become a leader, but
what it truly means to be a Jewish teen.

BBYO has given me direction.

—ETHAN BUCKNER, BBYO TEEN, WAYZATA, MN
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